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10rganic

E-Platform for organic, health and wellness
products around the world
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One stop Shop

for organic, health and wellness products around the world
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Catalogue

(O] our iOrganic Story

E-Platform for organic, health and wellness products around the world.

(02 Our Categories

Organic
Food & Beverages — Grocery — Spices - Supplements — Baby & Kids —
Beauty — Home - Bath and Personal Care — Sport Nutrition

Gift Sets

03 Our Brands

Kirkland — Manuka — Ecomil - Balance- Bellamy — Australia’s Own
Bapula — Bich Chi — V Herbs — L’'amant — Ecorice — Vinamit- Viet Pepper

04 Our Customers

Corporate
Family
Person
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Our Business

E-Platform for organic, health and wellness
products around the world.

Improve life quality of Viethamese

Contribute to spread the organic lifestyle in our
community.

Protect environment

Gogreen

Zero waste

Our Vision

Prestige place for organic, health and wellness
products and good choice for Viethamese
consumers with differentiated customer
services.
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Our Mission

Improve health and lifestyle of Viethamese by
providing organic, health and wellness products
from Viethnam and around the word.

Connecting Vietnam organic products and be
closer to the organic world.

Our Commitment

Integrity - Transparent
Honesty - Fair Trade
Passionate - Innovation
Sustainable Development
Social Responsibilities

Our Assets

Experienced organic experts team in Agri &
Food.

Passionate young team with excellent supply
chain management skills with same purpose to
spread the organic lifestyle in our community,
sustainable development and social
responsibilities.
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\«4{%’\’ Our Business Model

Wellness
Products

Around
the World

Healthy

Vietnam Products
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Organic Organic Healthy Wellness
Vietnam Around the world products Products
All Organic products including All Organic products including Ay Luxury products including All Lproducts including wellness
organic foods, health and organic foods, health and beauty  heajth products from Vietnam products from Vietnam

beauty products from Vietnam. products all over the world and all over the world and all over the world.
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IORGANIC WELLNESS
CORPORATE GIFTS
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\—\«4{’%\’\'i0rganic Categories%‘:%}!r\/

Food & Beverages
Grocery
Spices

Supplements
Bapy & Vitamin
Kids Sport Nutrition
Beauty
Home &

Personal
Care

Baby and Kids S
Beauty o
Home & Personal Care



Advantages
Of Organic

Advantages of Organic Food %

It is free from
It preserves chemical and
the pesticides,
environment GMOS
It tastes
better

It is healthier for
you and more
nutrient dense
It supports _
local farmerﬁ Itis

fresher

directly

Organic produce
To educate ‘ is more
& inspire sustainable

Health Benefits of Organic Food

Better overall health

+/| Antioxidant content

+/| Stronger immune system

</ Improved Heart condition

M Lower levels of toxic
metals

M Antibiotic resistance
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IOrganic.vn

E-Platform for organic, health and wellness
products around the world

Improve life quality of Viethamese

Contribute to spread the organic lifestyle in our
community.

Protect environment

Gogreen

Zero waste

IOrganic.vn
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Top 5 reasons make

iIOrganic your #1 choice
for organic products

v" Assurance of freshness and
guality from genuine brand

v’ 24]7 excellent customer service

v" Good commitment

v" Our website's content accessible
and user friendly to everyone.

v' Eco-friendly initiatives
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The World of Organic Agriculture 2019

Organic Farmland 2019 Organic Producers 2019 Organic Market 2019

The number of organic producers is The global market is growing and
increasing consumer demand is increasing

North America Europe Asia
Organic 2 Global organic food
Afica .I 06 market in billion euros
Latin America FO rm e rS
Oceania

Organic farmland in
million hectares

@ From 2018

Countries with organic farming
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Top 3 countries

From 2018 {market in billion euros)
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Germany
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Top 3 countries Number of producers:

(land in million of hectares) Top 3 countries I I . 11.3

France
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Australia India I I ° )

== I . 13.4% Organic market growth
— 3.6 — 210'353 France

Argentina Uganda - - _| 2 _| O/

— Il .| 7o Market share

— I 2.4 E . 203'602 °-“;

spain Fihiopie o 344 € Highest per capita

Denmark  spending is in Denmark

Source: FiBL survey based on national sources
© FiBL 2021
More information: www.organic-world.net - statistics fibl.org
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Global & Vietham

Organic Food & Drink Global market reached
Global 106 billion / in 2019 (USA 42%; EU 39%; China
8%. Organic agriculture is practised in 187
42%'8% countries, and 72.3 million hectares
ofagricultural land were managed organically by
at least 3.1 million farmers.

Total Vietnamese Organic agriculture
enterprises are 97 enterprises; 60 enterprises
export to 180 countries all over the world with
value 335 million USD per year.

<L, According to Vietham organic Agri Association,
-9- Total organic consumption at Vietnam about
W 500 billion VND per year, focus on Ho Chi

Minh, Ha Noi, Da Nang. Huge demand for
organic products, supply only apply 1%,
market share for organic products will be 99%.
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Your #1 choice for organic, health and wellness products
around the world.

Choose health, choose i0Organic



