




CREATING TANGIBLE VALUES

FROM                           AND                    TECHNOLOGY 
CREATIVITY



ABOUT SKYLINK GROUPABOUT SKYLINK GROUP
Established in 2013, SKYLINK GROUP is a leading technology and retail 
investment company. 

Originally founded as the advertising business on multimedia platforms, 
SKYLINK Group has expanded to other businesses as Mobile games, 

 cosmetics distribution, car care, investment and advertising media.

2020 marks the outstanding development of SKYLINK with a revenue 
growth of more than 200%.

Our strength comes from a young team that dares to challenge and con-
stantly explore and learn. The key of SKYLINK Group is our technology 
foundation applied in all business activities of the Company.

Not only creating tangible products from technology and creativity, we 
also want to bring our technology closer to Vietnamese businesses, 
especially the start-up sector, thereby contributing to the development of 
the country's economy.









VISION

MISSION

Become a national conglomerate 
contributing to Vietnam
socio-economic growth

Bring values to the customers.

Ensure happy and successful work life
to employees.

Bring real benefits to shareholders,
customers, clients, employees and society.



SHARING

DATA & TECH

Sharing joys and achievements
SIMPLICITY
Simplicity is prioritized, perfect later

ADAPTION
Adapt to constantly changing
market conditions 

Technology and integrated data as
competitive advantages

INTEGRITY
Be kind to family, colleagues, partners,
customers, friends, society and yourself.

CORE VALUES



SKYLINK Group aims to be a conglomerate including
subsidiaries below:

SKYLINK Retail: 
The combination of two new retail models D2C and traditional distribution based
on Technology platforms, in the fields of cosmetics, cars, children,...

SKYLINK STUDIO:
Focusing on hyper casual and puzzle casual mobile games with a simple,
easy-to-understand gameplay style, suitable for many ages
because of its high entertainment and creative visuals.

ADBOOK: 
Advertising measurement system, revenue and data management integrated
with CRM to optimize advertising costs and operate the online sales system.

SKYLINK Partners: 
Invest in and develop an ecosystem of companies doing business in the service,
retail and technology sectors.

SUBSIDIARIES







HUMAN RESOURCES
SKYLINKer profileFor SKYLINK, the right employees are the most valuable 

asset!

Investing in people is investing in the business’ future 
development. A strong SKYLINK Group is made up of
a strong team.

Recruiting quality personnel from the very beginning, 
SKYLINK Group also focuses on training professional
knowledge for our staff and our partners. The personnel 
training policy is updated every year to match 
the development needs of the fields that SKYLINK 
is pursuing, thereby creating a qualified, professional and 
dedicated team.

Along with the development of the Company, the number of 
staff has also been increasing. As of August 2022, there are 
150 SKYLINK Group staff members, including:

     - Management level: 14.5%
     - Specialist/Executive/Freelancer: 85.5%

Besides, SKYLINK Group also has a young, dynamic and 
enthusiastic team with nearly 70% of Gen Z employees. This 
can be considered as one of the strengths of SKYLINK Group.

70% SKYLINKers are gen Z,
who are passionate for
technology and social media

Love to explore and adapt
to new information

Good problem solving skill

Always be up-to-date with
new technologies and
their application

Learn more for creative ideas

SKYLINK Group culture is created by 
SKYLINKers

70%
GENZ

70%
Female

30%
Male

150 employees



SOCIAL RESPONSIBILITIES

Sharing & Kindness  are 2 out of the 5 core values 
of SKYLINK Group.
These values are clearly reflected in the community activities 
of SKYLINK members.

"Living is giving, not just receiving" - SKYLINK always believes 
that the prosperity of the business must go hand in hand with 
the development of society.

Every year, SKYLINK Group visits disadvantaged 
children or lonely elderly people at social protection centers. 
Besides, the Thien Tam Fund of SKYLINK Group was also 
established to help Company members.

Other activities such as blood donation, charity 
donation, scholarship awarding... are also regularly organized
to contribute more to the community.























From 2022 
DISTRIBUTOR
BRANDS
Misty is Korea's healthy functional food & 
feminine care brand specializing in women. 
We were created for women who want to 
care about hormonal health, and beauty 
inside with confident. We are doing our best 
to create products that are designed just for 
women and always put safety first.



From 2022 
DISTRIBUTOR
BRANDS

Ryusui means “the spring of hair” in Japanese.  
In particular, the beauty of hair is compared to 
“dream spring”

Japanese women are not only famous for their 
smooth white skin but also for their thick 
black and shiny hair. Secrets from hundreds of 
years to nowadays’ technology all come from 
natural ingredients such as horsetail, and 
seaweed...

Nature bestows magical ingredients on 
traditional Japanese women's hair, RYUSUI 
with formula from Japan is used to nourish and 
care for hair from signs of hair loss, and brittle 
and weak hair. So that woman's hair is always 
as beautiful as youth, strong, thick, and 
smooth



EXCLUSIVE
BRANDS
PRODUCTS IMPORTED FROM JAPAN, THE 
CRYSTALLIZATION OF A THOUSAND YEARS 
OF KNOWLEDGE IN THE BREATH OF THE TIME

The Japanese succeeded in combining modern 
and traditional elements to create a colorful 
culture.

The anti-aging brand from Japan brings 
confidence to women with high-quality raw 
materials that go through the production 
process with the strictest standards. So that 
each product contains the essence of Asian 
knowledge combined with modern technology, 
bringing optimal efficiency to users.

Perfect beauty comes from the meticulous 
care of the user and the dedication of the 
brand.





RETAIL BRAND HOAI AN BEAUTY

Since 2016, Hoai An Beauty has become a strategic 
retail brand of SKYLINK Retail. Focus on beauty 
products of famous brands from Korea, Japan 
and Thailand.

With the motto "Bringing beauty to
Vietnamese women", Hoai An Beauty's product 
portfolio diverses from supplements, skincare and 
beauty tools... with targeted Vietnamese women 
aged from 35 to 55.

80.000++
Loyal customers

500+
Orders delivered

each day

100++ 
New distributed

products
every year

2
Business office
































